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BACKGROUND:  Advertisement is a mean of 

communication  with the users of a product or 

service. It contains messages paid for by those 

who send them and are intended to inform or 

influence people who receive them. However, not 
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METHOD Qualitative 

approach is used to analyze the 

slogan used in advertisements. 

It is used to understand the 

meanings and functions of 

slogans in TV ads. 
 

RESEARCH FINDINGS 

Mostly those slogans in 

Indonesian national television 

advertisement  have literal 

meaning. From 40 slogans, 25 

slogans have literal meaning 

and 15 slogans of them have 

figurative meaning. 

everyone thinks about what exactly advertising is 

and how manipulative it can be. 
 

BENEFIT The writer conducts this research in 

order to help those who have the same analysis or 

need the same references about slogan, especially 

in television advertisement. 
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Sociolinguistics  Approach 

CONCLUSION  The  writer 

finds out the relation between 

them is to create an image that 

the company wants to show to 

the customers the involved 

purpose of those types of 

advertisements.  Some of them 

are explaining their actually 

meaning by their words, and 

some of them are making it the 

indirect   meaning   of  the 

product by phrase to shows the 

implied meaning. 
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“Life is Never Flat” 

 
 
 

Slogan in Advertisement 
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“One Heart” 
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The Function of Slogan 

 
 
 
 
 
 
 
 

 

Conclusion 
 
 

 
So , the meaning and function of slogan in ads…. 
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