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ABSTRACT  

Name: Mega Ambarwati, Nim: 2015410071, Research Title: Comparative Analysis 

of Consumer Attitudes Towards Instant Noodles of Indomie Brands and   Mie 

Sedaap Noodles at Darma Persada University, Field of Science: Marketing 

Management, under guidance, Ms. Ellena Nurfazria Handayani, SE. MM.  

The purpose of this study was to determine the comparison of consumer attitudes 

towards Indomie and Mie Sedaap instant noodles. The research was conducted at 

Darma Persada University, East Jakarta. This research was conducted by 

determining the number of samples, namely proportionate stratified random 

sampling, which was stratified into a total sample of 100 active student respondents 

at Darma Persada University. The analysis used in this study is the multiberibute 

fishbein model, Cartesian diagram, and Semantic Differential.  

Research results: based on the results of the study showed that the attitudes of 

Indomie instant noodle consumers and the attitude of consumers of Mie Sedaap 

noodles were not significantly different.  Indomie instant noodles and Mie Sedaap 

each have 5 attributes including price, brand, packaging, label, and quality. The 

results show that the highest attitudes of consumers towards the Indomie instant 

noodle attribute are the price attributes with a score of 22.35 in the very positive 

category. Whereas the highest attitudes of consumers with a score of 21.36 being 

in the very positive category. Then the total score of consumers 'attitudes towards 

Indomie instant noodles is with a total score of 103.64 showing very positive results, 

which means that consumers' attitudes towards Indomie brand instant noodles are 

very positive. While the score of consumer attitudes toward Sedaap Noodle is 98.29, 

it shows positive results, this shows that consumer attitudes towards Sedaap Noodle 

are positive. 

Keywords: Attributes, Fishbein Multiatributes, Cartesian Diagram, Semantic 

Differential 
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ABSTRAK 

Nama: Mega Ambarwati, Nim: 2015410071, Judul Penelitian : Analisis 

Perbandingan Sikap Konsumen Terhadap Mie Instan Merek indomie Dan Mie 

Sedaap Di Universitas Darma Persada, Bidang Ilmu : Manajemen Pemasaran, 

dibawah bimbingan, Ibu Ellena Nurfazria Handayani, SE. MM.  

Tujuan Penelitian ini adalah untuk mengetahui perbandingan sikap konsumen 

terhadap mie instan merek Indomie dan Mie Sedaap. Penelitan dilakukan di 

Universitas Darma Persada Jakarta Timur. Penelitian ini dilakukan denagn cara 

menentukan jumlah sampel yaitu dengan proportionate stratified random 

sampling, yang distratakan menjadi total jumlah sampel 100 responden mahasiswa 

aktif di Universitas Darma Persada. Analisis yang digunakan penelitian ini model 

multiatribut fishbein, Diagram Kartesius, dan Semantic Differential.  

Hasil penellitian : berdasarkan hasil penelitian menunjukkan Sikap Konsumen mie 

instan Indomie dan Sikap Konsumen Mie Sedaap tidak berbeda signifikan. Atribut 

mie instan Indomie dan Mie Sedaap memiliki masing-masing 5 atribut meliputi 

harga, merek, kemasan, label, dan kualitas. Hasil menunjukan bahwa sikap 

konsumen terhadap atribut mie instan Indomie paling tertinggi adalah atribut harga 

dengan skor 22,35 ini masuk kategori sangat positif.  Total skor sikap konsumen 

terhadap mie instan Indomie adalah 103,64 menunjukan hasil yang sangat positif 

yang berarti sikap konsumen terhadap mie instan merek Indomie adalah sangat 

positif. Sedangkan skor sikap konsumen terhadap Mie Sedaap adalah 98,29 

menunjukan hasil positif, hal ini menunjukan bahwa sikap konsumen terhadap Mie 

Sedaap adalah positif. 

Kata Kunci: Atribut, Multiatribut Fishbein, Diagram Kartesius, Semantic 

Differential 
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