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ABSTRACT  

Name: Andriansyah, NIM: 2015410049, Title: Analysis of Consumer 

Attitudes Toward Lazada’s Online Site in Duren Sawit District of East 

Jakarta, Field of Science: Marketing Management, under guidance, Dr. 

Firsan Nova.  

The purpose of this research is to ascertain which of the dominant variabels 

of reliability, responsiveness, assurance, empathy, tangible affects 

consumer shopping on lazada’s online site in Duren Sawit District of East 

Jakarta. The means of this research are descriptive research method with 

additional sample of 100 subjects using purposive sampling technique. 

Fishbein, Cartesian Diagram, and Semantic Differential are used during 

the course of analysing the data. The result of this research shows that 

responsiveness is the most dominant variable that affects consumer 

shopping on lazada’s online site in Duren Sawit District of East Jakarta.  

Based on the multiattribute of Fishbein the results of each attribute's 

attitude, in the resulting attribute that has the highest score 18.37 of 

Responsiveness which means that it is positive. While the lowest score is 

found in the Empathy attribute of 17.32. Although Empathy belongs to the 

lowest score yet 17.32 remains into the positive category. Based on the 

results of the analysis consumer attitudes toward Lazada’s online site at 

the score of 88.68. This suggests that consumers have a positive attitude 

towards Lazada's online site.  

Keywords : Consumer Attitudes Toward, Fishbein Analysis, Cartesian  

                   Diagram, Semantic Differential.  
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ABSTRAK  

Nama: Andriansyah, NIM: 2015410049, Judul: Analisis Sikap Konsumen 

Terhadap Situs Online Lazada di Kecamatan Duren Sawit, Jakarta Timur, 

Bidang Ilmu : Manajemen Pemasaran, di bawah bimbingan, Dr. Firsan 

Nova.  

Tujuan penelitian ini dilakukan untuk mengetahui variabel mana 

(Reliability, Responsiveness, Assurance, Emphaty, Tangibles) yang paling 

dominan yang mempengaruhi konsumen berbelanja di situs online Lazada 

di Kecamatan Duren Sawit, Jakarta Timur. Metode penelitian yang 

digunakan adalah deskriptif dengan sampel sebanyak 100 orang 

menggunakan teknik purposive sampling. Analisis data menggunakan 

Fishbein, Diagram Kartesius dan Semantic Differential. Hasil penelitian 

menunjukkan bahwa variabel yang paling dominan memengaruhi 

konsumen berbelanja di situs online Lazada di Kecamatan Duren Sawit, 

Jakarta Timur adalah : Responsiveness.   

Berdasarkan multiatribut Fishbein hasil analisis sikap tiap atribut, di 

hasilkan atribut yang memiliki skor tertinggi yaitu Responsiveness sebesar 

18,37 yang artinya tergolong positif. Sedangkan skor terendah terdapat 

pada atribut Emphaty sebesar 17,32. Walaupun Emphaty tergolong ke 

dalam skor yang paling rendah namun 17,32 tetap masuk ke dalam kategori 

positif. Berdasarkan hasil analisis sikap konsumen terhadap situs online 

Lazada di hasilkan skor sebesar 88,68. Hal ini menunjukkan bahwa 

konsumen memiliki sikap yang positif terhadap situs online Lazada.  

Kata Kunci : Sikap Konsumen, Analisis Fishbein, Diagram Kartesius,  

                      Semantic Differential.  
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