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ABSTRACT 

Name: Muhammad Yusril Reza, NIM: 2015410187, Title: Analysis of Consumer 

Attitude towards the Honda PCX Motorcycle and The Yamaha NMAX Motorcycle 

and Analysis of Lecturer Attitudes Towards Facilities at Darma Persada University, 

Field of Science: Marketing Management, under the guidance of Dr. Firsan Nova 

This study was conducted to determine the analysis of consumer attitude towards the 

Honda PCX or the Yamaha NMAX motorcycle. This research was conducted by the 

method of data collection with distributed questionnaires to 100 Honda PCX 

motorcycle users and 100 Yamaha NMAX motorcycle users through the Isac Michael 

approach formula. The quality of the data was tested in this study using the validity 

and reliability test. The data were then analyzed using Fishbein, Semantic 

Differential and Cartesian Diagram analysis tools. The purpose of this study was to 

examine the analysis of lecturers' attitudes towards Darma Persada University 

facilities. This research was conducted by distributing questionnaire to 35 lecturers 

at Darma Perasada University and using the Isac Michael approach formula to 

collect the data. The data quality in this study was then tested using the validity and 

reliability test and were analyzed using the Fishbein analysis tools and Cartesian 

Diagram. 

 

Results: that based on the fishbein analysis there is a value of consumer attitudes 

towards the Honda PCX motorcycle as much as 73.77, which means that consumers' 

attitudes toward Honda PCX is neutral. As for the consumer attitudes towards the 

Yamaha NMAX motorcycle, is 85.74, which means consumer attitudes towards 

Yamaha NMAX motorcycles is positive. After a semantic differential analysis , the 

consumer attitudes toward Yamaha NMAX motorcycle is more positive when 

compared to consumer attitudes towards Honda PCX motorcycle. In the Cartesian 

diagram there is quadrant A which can affect customer satisfaction but the 

management has not implemented the measure therefore it is considered 

disappointing while the customer in quadrant B has been successfully ran by the 

company as it is maintained thus is considered very important and satisfying. 

Quadrant  C is less important for customers and its implementation by the company 

is not much and considered unsatisfactory. Quadrant D is less influential on 

customers but its implementation by the company is excessive, considered as less 

important but very satisfying. And for analysis of lecturers is There is B quadrant 

where the lecturer room at Darma Persada University feels comfortable and the 

arrangement at Darma Persada University is well planned, the availability of places 

of worship, toilets, parking spots. The university seems always pay attention to safety 

and cleanliness, and planning of the lecturer rooms at Darma Persada University is 

interesting and pleasing to eyes of visitors, the color and lighting settings in the 
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lecturer room are very suitable to the ambiance, the library has a relevant book 

source, which means the indicator has been successfully implemented by the 

company, therefore it must be maintained as it is and is considered as highly 

important and satisfying. Indicator in the C quadrant are student study rooms at 

Darma Persada University which have adequate learning tools, lecturer rooms that 

University have fulfilled workspace standards, convenient website access,free and 

fast internet connection, which means the indicator is less important of an influence 

for lecturers, and its implementation by the University is mediocre or ordinary  

and considered as less important and less satisfying. The indicator in the D quadrant 

is the design of the lecturer rooms at Darma Persada University, which means that 

the indicators affect lecturers are in a less important way, but the implementation is 

excessive and considered as less important though very satisfying. 

 

Keywords: Consumer Attitude, Honda PCX Motorcycle, Yamaha NMAX Motorcycle, 

Consumer Attitude, Facilities, Darma Persada University Lecturer 
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ABSTRAK 

Nama : Muhammad Yusril Reza, NIM : 2015410187, Judul : Analisis Sikap 

Konsumen Terhadap Sepeda Motor Honda PCX Dan Sepeda Motor Yamaha NMAX 

dan Analisis Sikap Dosen Terhadap Fasilitas di Universitas Darma Persada, Bidang 

Ilmu : Manajemen Pemasaran, di bawah bimbingan , Dr. Firsan Nova 

Tujuan penelitian ini adalah untuk mengetahui analisis sikap konsumen terhadap 

sepeda motor Honda PCX atau Yamaha NMAX. Penelitian ini dilakukan dengan 

metode pengumpulan data dengan cara kuesioner pada 100 pengguna sepeda motor 

Honda PCX dan 100 pengguna sepeda motor Yamaha NMAX dengan menggunakan 

rumus pendekatan Isac Michael. Pengujian kualitas data dalam penelitian ini 

menggunakan uji validatas dan realibitas. Data dianalisis dengan menggunakan alat 

analisis Fishbein, Semantic Differential dan Diagram Cartesius. Dan untuk Tujuan 

penelitian analisis sikap dosen adalah untuk mengetahui analisis sikap dosen terhadap 

fasilitas Universitas Darma Persada. Penelitian ini dilakukan dengan metode 

pengumpulan data dengan cara kuesioner pada 35 dosen di Universitas Darma 

Perasada dengan menggunakan rumus pendekatan Isac Michael. Pengujian kualitas 

data dalam penelitian ini menggunakan uji validatas dan realibitas. Data dianalisis 

dengan menggunakan alat analisis Fishbein dan Diagram Kartesius. 

 

 

Hasil penelitian : bahwa setelah dilakukan analisis fishbein terdapat nilai sikap 

konsumen dari sepeda motor Honda PCX 73,77 yang artinya sikap konsumen 

terhadap sepeda motor Honda PCX netral, sikap konsumen dari sepeda motor 

Yamaha NMAX 85,74 yang artinya sikap konsumen terhadap sepeda motor Yamaha 

NMAX positif. Setelah dilakukan analisis semantic differential  sikap konsumen 

terhadap sepeda motor Yamaha NMAX lebih positif dibandingkan dengan sikap 

konsumen terhadap sepeda motor Honda PCX. Pada diagram cartesius terdapat 

kuadran A dapat mempengaruhi kepuasan pelanggan tetapi manajemennya belum 

melaksanakannya sehingga dianggap mengecewakan pelanggan pada kuadran B telah 

berhasil dilaksanakan perusahaan untuk dipertahankan sehingga dianggap sangat 

penting dan sangat memuaskan. Kuadaran C kurang penting bagi pelanggan dan 

pelaksanaan oleh perusahaan biasa saja dan dianggap kurang memuaskan. Kuadaran 

D kurang mempengaruhi pelanggan akan tetapi pelaksanaan yang dilakukan 

perusahaan berlebihan, di anggap kurang penting tetapi sangat memuaskan. Untuk 

hasil analisis sikap dosen bahwa setelah dilakukan analisis fishbein terdapat nilai 

sikap dosen terhadap fasilitas di Universitas Darma Persada didapatkan skor sikap 

sebesar 50,51 yang artinya sikap dosen terhadap fasilitas di Universitas Darma 

Persada adalah netral. Pada diagram kartesius terdapat kuadran A, ruang belajar 

mahasiswa di Universitas Darma Persada memiliki meja dan kursi yang layak, yang 

artinya indikator tersebut dianggap mempengaruhi kepuasan dosen, namun 
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manajemen belum melaksanakannya sesuai keinginan dosen Sehingga 

mengecewakan atau tidak puas. Terdapat kuadran B, ruang dosen di Universitas 

Darma Persada terasa nyaman, penataan ruang dosen di Universitas Darma Persada 

direncanakan dengan baik, ketersediaan tempat ibadah, toilet, tempat parker di 

Universitas Darma Persada selalu diperhatikan keamanan dan kebersihannya, 

perencanaan ruang dosen di Universitas Darma Persada menarik dan menyenangkan 

pengunjung, pengatran warna dan pencahayaan pada ruang dosen di Universitas 

Darma Persada sangat sesuai dan cocok, perpustakaan di Universitas Darma Persada 

memiliki sumber buku yang relevan, yang artinya indikator tersebut telah berhasil 

dilaksanakan perusahaan, untuk itu wajib dipertahankannya. Dianggap sangat penting 

dan sangat memuaskan. Indikator yang ada di kuadran C adalah ruang belajar 

mahasiswa di Universitas Darma Persada memiliki alat mengajar yang memadai, 

ruang dosen di di Universitas Darma Persada sudah memenuhi standart ruang kerja, 

akses website di Universitas Darma Persada mudah dijangkau, jaringan internet di 

Universitas Darma Persada gratis dan cepat, yang artinya indikator tersebut kurang 

penting pengaruhnya bagi dosen, pelaksanaannya oleh Universitas biasa-biasa saja. 

Dianggap kurang penting dan kurang memuaskan. Indikator yang berada di kuadran 

D adalah, design ruang dosen di Universitas Darma Persada, yang artinya indikator 

tersebut mempengaruhi dosen kurang penting, akan tetapi pelaksanaannya berlebihan. 

Dianggap kurang penting tetapi sangat memuaskan. 

 

Kata Kunci : Sikap Konsumen, Sepeda motor Honda PCX, Sepeda motor Yamaha 

NMAX, Sikap Konsumen, Fasilitas, Dosen Universitas Darma Persada 
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