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ABSTRACT 

 

Name   : Anastasia Ken Sayu Supraba 

Program of Study : Strata One (S-1) of Department English Darma    

   Persada University 

Title of the Research : The Role of the Coca-Cola Logo Evolution in    

   Creating the Brand Image: A Study of         

Semiotics   

 

Logo is holding the most important part of the brand message, and even has evolution for 
building their company, however, they will presented logo brand whereas effectively 
attracts consumer. This research is aimed to find out if Coca-Cola brand evolution logo 
represents the brand image that company would like to convey to attracted consumer. This 
research is going to be conducted by using the theory of (symbol-icon-index) belonging to 
Charles Sanders Pierce in determining the three-part model (the Representamen, an 
Interpretant, and an Object) of the logo to find out meaning of each logo for the role to the 
brands. 
 
Keywords : semiotics, logo, evolution, branding, symbol-icon-index 
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ABSTRAK 

 

Nama   : Anastasia Ken Sayu Supraba 

Program Studi  : Strata Satu (S-1) of Sastra Inggris Universitas    

   Darma Persada 

Judul   : The Role of the Coca-Cola Logo Evolution in    

   Creating the Brand Image: A Study of Semiotics 

 

Logo memegang peranan paling penting dari pesan suatu merek, bahkan berevolusi untuk 
membangun perusahaan mereka, bagaimanapun, mereka akan menampilkan logo merek 
dimana secara efektif menarik pelanggan. Penelitian ditujukan untuk mencari tahu pada 
evolusi logo merek Coca-Cola apakah mewakili citra perusahaan yang ingin disampaikan 
untuk menarik pelanggan. Penelitian ini akan dilakukan menggunakan teori (symbol-ikon-
indeks) milik Charles Sanders Pierce dalam menentukan tiga bagian model 
(Penggambaran, Penafsiran, dan Objek) dari logo untuk menemukan makna dari setiap 
logo untuk peran  dari merek tersebut.  
 
Kata kunci : semiotika, logo, evolusi, merek, symbol-ikon-indeks 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

    9 

 

TABLE OF CONTENTS 

 
INTELLECTUAL PROPERTY STATEMENT PAGE .................................. iii 

TEST FEASIBILTY APPROVAL PAGE .......................................................... iv 

APPROVAL PAGE ............................................................................................... v 

ACKNOWLEDGEMENT .................................................................................... vi 

ABSTRACT .......................................................................................................... vii 

ABSTRAK............................................................................................................ viii 

TABLE OF CONTENTS ..................................................................................... ix 

LIST OF FIGURES .............................................................................................. xi 

LIST OF TABLES ............................................................................................... xii 

 

CHAPTER 1: INTRODUCTION 

1. Background of the Research ................................................... 1 

2. Identification of the Problem .................................................. 3 

3. Limitation of the Problem ....................................................... 3 

4. Formulation of the Problem .................................................... 4 

5. Objectives of the Problem ....................................................... 4 

6. Significance of the Problem .................................................... 4 

7. Frameworks of the Theories ................................................... 4 

8. Methodology of the Research ................................................. 4 

9. Benefits of the Research ......................................................... 4 

10. Systematic Organization of the Research ............................... 5 

CHAPTER 2: FRAMEWORK OF THE THEORIES 

1. Brand Overview ...................................................................... 7 

2. Branding Strategies ................................................................. 8 

2.1. Brand Identity .................................................................. 8 

2.1.1. Brand Name ........................................................... 9 

2.1.2. Brand Logo .......................................................... 10 

2.2. Brand Promise ................................................................ 12 

3.     Color Theory ........................................................................ 12 



 

    10 

 

3.1. The Meaning of Shape ................................................... 16 

3.1.1. Circles ......................................................................... 16 

3.1.1. Squares and Rectangles .............................................. 17 

3.1.1. Triangles ..................................................................... 18 

4. Semiotics and Branding .......................................................... 18 

4.1. The Foundation of Sign Theory ..................................... 19 

4.2. Pierce’s Three Sign Modes ............................................ 22 

CHAPTER 3: THE ROLE OF COCA-COLA LOGO EVOLUTION IN CREATING 

BRANDIMAGE: A STUDY OF SEMIOTICS 

1. Analysis Coca-Cola Logo ..................................................... 25 

1.1. History and Evolution Coca-Cola Logo ...................... 25 

1.1.1. First Logo Analysis  .......................................... 26 

1.1.2 Second Logo Analysis  ....................................... 28 

1.1.3 Third Logo Analysis ........................................... 29 

1.1.4 Fourth Logo Analysis  ........................................ 31 

1.1.5 Fifth Logo Analysis  ........................................... 33 

1.1.6 Sixth Logo Analysis  .......................................... 35 

1.1.7 Seventh Logo Analysis  ...................................... 38 

1.1.8 Eight Logo Analysis  ......................................... .40 

1.1.9 Ninth Logo Analysis  ......................................... 42  

1.1.10. The Present of Coca-Cola Logo  ..................... 44 

2. Coca-Cola Brand Image Analysis ......................................45 

2.1.   Brand Promise Analysis...……………………………46 

2.1.1. The Consumer Value on Coca-Cola Logo Evolution 

……………………………………….46 

2.1.2. How Brand Promise Delivers of Coca-Cola delivers on 

Current Logo ………….……………52 

 

 

 

 



 

    11 

 

CHAPTER 4  

CONCLUSION ................................................................................................... 56 

SCHEME  ............................................................................................................ 58 

BIBLIOGRAPHY ............................................................................................... 59 

BIODATA ............................................................................................................ 61 

POSTER ANALYIS.............................................................................................62 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

    12 

 

LIST OF FIGURES 

 

Figure 1.The Comparison of Coca-Cola’s Logo Can ……………………….........2 

Figure 2.Color Culture …………………………………………………………..14 

Figure 3.Psychology of Color …………………………………………………...15 

Figure 4.Circles Shape …………………………………………………………..16 

Figure 5.Squares and Rectangles Shape ………………………………………...17 

Figure 6.Triangles Shape ………………………………………………………..18 

Figure 7.Saussure’s Dyadic ..................................................................................20 

Figure 8. Peirce’s Triadic Model ………………………………………………..21 

Figure 9.Coca-Cola’s First Logo ………………………………………..………26 

Figure 10.Coca-Cola’s Second Logo ……………………………………………28 

Figure 11.Coca-Cola’s Third Logo ……………………………………………...29 

Figure 12. Coca-Cola’s Fourth Logo ……………………………………………31 

Figure 13.Coca-Cola’s Fifth Logo ………………………………………………33 

Figure 14.Coca-Cola’s Sixth Logo ……………………………………………...35 

Figure 15.Coca-Cola’s Seventh Logo …………………………………………...38 

Figure 16.Coca-Cola’s Eight Logo ……………………………………………...40 

Figure 17.Coca-Cola’s Ninth Logo ……………………………………………...42 

Figure 18.Coca-Cola’s Logotype …..…………………………………………....44  

Figure 19.Coca-Cola’s Logo …………………………………………………….52 

Figure 20.Coca-Cola’s 125th Logo ………………………………………………52 

Figure 21.Coca-Cola’s Bottle Name Product …………………………………....53 

Figure 22.Diet Coke Product…………………………………………………….54 

 



 

    13 

 

LIST OF TABLES 

 

Table 1 …………………………………………………………………………...27 

Table 2 …………………………………………………………………………...29 

Table 3 …………………………………………………………………………...30 

Table 4 …………………………………………………………………………...32 

Table 5 …………………………………………………………………………...34 

Table 6 …………………………………………………………………………...36 

Table 7 …………………………………………………………………………...38 

Table 8 …………………………………………………………………………...40 

Table 9 …………………………………………………………………………...43 

Table 10 ………………………………………………………………………….47 

Table 11 ………………………………………………………………………….48 

Table 12 ………………………………………………………………………….49 

Table 13 ………………………………………………………………………….50 

Table 14 ………………………………………………………………………….51 

 


