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ABSTRAK 

 

Pengaruh Corporate Social Responsibility, Komisaris Independen dan 

Pertumbuhan Penjualan terhadap Penghindaran Pajak dengan Ukuran 

Perusahaan sebagai Variabel Moderasi 

Oleh : 

 Muhammad Aldy Septiawan 

2017420110 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Corporate Social 

Responsibilty, Komisaris Independen dan Pertumbuhan Penjualan terhadap 

Penghindaran Pajak dengan Ukuran Perusahaan sebagai Variabel Moderasi. 

Penelitian ini dilakukan pada perusahaan manufaktur sektor  barang dan konsumsi 

yang terdaftar di Bursa Efek Indonesia pada tahun 2017-2020. Metode penelitian 

Kuantitatif dengan menggunakan data sekunder yaitu laporan tahunan perusahaan 

yang menjadi objek penelitian.  Analisa data yang digunakan yaitu analisis regresi 

linear berganda hasil penelitian menunjukkan bahwa corporate social 

responsibility berpengaruh negatif terhadap penghindaran pajak. Berbeda dengan  

komisaris independen yang berpengaruh positif dan signifikan terhadap 

penghindaran pajak dan pertumbuhan penjualan yang berpengaruh negatif 

terhadap penghindaran pajak. Hasil Moderasi diketahui  ukuran Perusahaan 

mampu memoderasi Komisaris Independen terhadap penghindaran pajak, selain 

itu ukuran perusahaan tidak mampu memoderasi pengaruh dari corporate social 

responsibility dan pertumbuhan penjualan terhadap penghindaran pajak. 

Kata Kunci: Corporate Social Responsibility, Komisaris Independen, 

Pertumbuhan Penjualan, Ukuran Perusahaan, Penghindaran Pajak 
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ABSTRACT 

 

The Effect of  Corporate Social Responsibility, Independent Commissioner and 

Sales Growth  On Tax Avoidance with Company Size as Moderating Variable 

 

   By : 

      Muhammad Aldy Septiawan 

20174 20110 

This study aims to analyze the effect of Corporate Social Responsibility, 

Independent Commissioner and Sales Growth on Tax Avoidance with Company 

Size as Moderating Variable. This research was conducted on manufacturing 

companies in the goods and consumption sector listed on the Indonesia Stock 

Exchange in 2017-2020. Quantitative research method using secondary data, 

namely the annual report of the company that is the object of research. Analysis 

of the data used is multiple linear regression analysis. The results of the study 

show that corporate social responsibility has a negative effect on tax avoidance. 

In contrast to the independent commissioner who has a positive and significant 

effect on tax avoidance and sales growth which has a negative effect on tax 

avoidance. Moderation results show that the size of the company is able to 

moderate the Independent Commissioner on tax avoidance, besides that the size of 

the company is not able to moderate the influence of corporate social 

responsibility and sales growth on tax avoidance. 

 

Keywords:  Corporate Social Responsibility, Independent Commissioner, Sales       

Growth, Company Size, Tax Avoidance 
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