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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh Purchase Decision kepada 

konsumen susu cair Frisian Flag. Penelitian ini dilakukan dengan metode 

pengumpulan data dengan cara kuesioner pada 100 konsumen susu cair Frisian 

Flag. Sampel diambil dengan Non probability berupa Purposive sampling. 

Pengujian kualitas data dalam penelitian ini menggunakan uji validitas dan uji 

reliabilitas. Data dianalisis dengan menggunakan analisis regresi linier sederhana 

dan regresi linier berganda, uji asumsi klasik (uji normalitas, uji multikolinieritas, 

uji autokorelasi, dan uji heteroskedastisitas) dilakukan sebagai persyaratan statistik 

yang harus dipenuhi dalam melakukan analisis regresi linier (sederhana dan 

berganda). Pengujian hipotesis secara simultan menggunakan uji F, secara parsial 

menggunakan uji T. Hasil penelitian menunjukan terdapat pengaruh yang 

signifikan antara variabel Word Of Mouth dan Variant Of Product terhadap 

Purchase Decision dengan probabilitas signifikansi 0,000 < 0,05. Untuk variabel 

Word Of Mouth terhadap Purchase Decision menunjukan pengaruh positif yang 

artinya signifikan dengan probabilitas signifikansi 0,000 < 0,05 dan untuk variabel 

Variant Of Product terhadap Purchase Decision menunjukan pengaruh positif yang 

artinya signifikan dengan probabilitas signifikansi 0,000 < 0,05. 

Kata Kunci: Word Of Mouth dan Variant Of Product 
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ABSTRACT 

The purpose of this study was to determine the effect of Purchase Decision on 

Frisian Flag liquid milk consumers. This research was conducted by collecting data 

by means of a questionnaire on 100 consumers of Frisian Flag liquid milk. Samples 

were taken with non-probability in the form of purposive sampling. Testing the 

quality of the data in this study used validity and reliability tests. Data were 

analyzed using simple linear regression analysis and multiple linear regression, 

classical assumption tests (normality test, multicollinearity test, autocorrelation 

test, and heteroscedasticity test) were performed as statistical requirements that 

must be met in performing linear regression analysis (simple and multiple). 

Simultaneous hypothesis testing using the F test, partially using the T test. The 

results showed that there was a significant influence between the Word Of Mouth 

and Variant Of Product variables on Purchase Decisions with a significance 

probability of 0.000 <0.05. The Word Of Mouth variable on Purchase Decision 

shows a positive effect, which means it is significant with a significance probability 

of 0.000 <0.05 and for the Variant Of Product variable on Purchase Decision it 

shows a positive effect, which means it is significant with a significance probability 

of 0.000 <0.05. 

Key Word: Word Of Mouth and Variant Of Product 
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