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Abstrak 

       Tujuan penelitian ini adalah untuk mengetahui dampak Customer Experience, 

Ease Of Use, dan Trust terhadap Adopsi Penggunaan E-wallet DANA di Jakarta. 

Penelitian ini dilakukan dengan metode pengumpulan data dengan kuesioner 100 

responden konsumen aktif pengguna e-wallet DANA. Sampel diambil dengan 

menggunakan rumus kountur. Pengujian kualitas data di dalam penelitian ini 

menggunakan uji keabsahan data yaitu uji validitas dan uji reliabilitas. Data di 

analisis menggunakan alat analisis regresi berganda dan analisis regresi sederhana. 

Hasil penelitian ini menunjukkan bahwa customer experience, ease of use, dan trust 

secara keseluruhan/simultan memiliki pengaruh terhadap adopsi penggunaan, hal 

tersebut dibuktikan dengan nilai signifikansi customer experience (0,000 < 0,05), 

ease of use (0,000 < 0,05), trust (0,009 < 0,05). Oleh karena itu customer 

experience, ease of use, dan trust sangat berdominan terhadap adopsi penggunaan. 

Kata Kunci: Customer Experience, Ease Of Use, Trust, Adopsi Penggunaan. 
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Abstract  

       The purpose of this study was to determine the impact of Customer Experience, 

Ease Of Use, and Trust on the Adoption of the DANA E-wallet in Jakarta. This 

research was conducted using a data collection method with a questionnaire of 100 

active consumer respondents using DANA e-wallet. Samples were taken using the 

contour formula. Testing the quality of the data in this study used the validity of the 

data, namely the validity test and reliability test. The data were analyzed using 

multiple regression analysis tools and simple regression analysis. The results of 

this study indicate that customer experience, ease of use, and trust as a 

whole/simultaneously have an influence on the adoption of use, this is evidenced by 

the significance value of customer experience (0.000<0.05), ease of use 

(0.000<0.05), trust (0.009<0.05). Therefore, customer experience, ease of use, and 

trust are very dominant in the adoption of usage. 

 

Keywords: Customer Experience, Ease Of Use, Trust, Adoption of Use. 
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