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ABSTRAK 

 

Tujuan penelitian ini untuk mengetahui pengaruh harga, electronic word of 

mouth dan lokasi terhadap keputusan memilih klinik gigi. Metode 

pengumpulan data dengan cara menyebar kuesioner kepada 100 konsumen MR 

Dental Clinic yang telah melakukan perawatan dalam 4 bulan terakhir. Sampel 

yang digunakan adalah sampel jenuh. Pengujian keabsahan data menggunakan 

uji validitas dan reliabilitas. Data dianalisis menggunakan analisis regresi linier 

berganda. Pengujian hipotesis secara simultan menggunakan uji F, secara 

parsial menggunakan uji T. 

 

Hasil penelitian menunjukan variabel harga, electronic word of mouth dan 

lokasi mempunyai pengaruh terhadap semangat kerja karyawan, hal tersebut 

dibuktikan dengan uji F dengan nilai Fhitung sebesar 102.103. Variabel harga 

secara parsial mempunyai pengaruh positif signifikan terhadap semangat kerja 

karyawan dengan nilai Thitung sebesar 7,367. Variabel electronic word of mouth 

secara parsial mempunyai pengaruh positif signifikan terhadap Semangat kerja 

dengan nilai Thitung sebesar 5.676. Variabel lokasi secara parsial mempunyai 

pengaruh positif signifikan terhadap Semangat kerja dengan nilai Thitung sebesar 

3.163. 

 

Kata Kunci: Harga, Electronic Word of Mouth, Lokasi, Keputusan Pembelian 
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ABSTRAC 

 

The purpose of this study was to determine the effect of prices, electronic word 

of mouth and location on the decision to choose a dental clinic. The data 

collection method was by distributing questionnaires to 100 MR Dental Clinic 

consumers who had made treatment in the last 4 months. The sample used is a 

saturated sample. Testing the validity of the data using validity and reliability 

tests. Data were analyzed using multiple linear regression analysis. 

Simultaneous hypothesis testing using the F test, partially using the T test. 

 

The results showed that price, electronic word of mouth and location variables 

had an influence on employee morale, this was evidenced by the F test with an 

Fcount of 102.103. The price variable partially has a significant positive effect 

on employee morale with a Tcount of 7.367. The electronic word of mouth 

variable partially has a significant positive effect on work morale with a Tcount 

of 5.676. The location variable partially has a significant positive effect on 

work morale with a Tcount of 3.163. 

 

Keywords: Price, Electronic Word of Mouth, Location, Purchase Decision 
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