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ABSTRAK 

       Tujuan penelitian ini adalah untuk menganalisis pengaruh perceived 

enjoyment, perceived usefulness dan perceived ease of use terhadap intention to 

reuse. Penelitian ini adalah penelitian kuantitatif dengan pendekatan deskriptif 

bersampel 100 responden melalui metode purposive sampling. Uji kualitas data 

menggunakan uji validitas dan uji reliabilitas. Pengujian hipotesis menggunakan uji 

analisis regresi linier berganda. Alat analisis yang digunakan adalah regresi linier 

berganda, uji asumsi klasik (uji normalitas, uji multikolonieritas, dan uji 

heteroskedastisitas) dilakukan sebagai persyaratan statistik yang harus dipenuhi 

dalam melakukan analisis regresi linier (berganda). Pengujian hipotesis secara 

simultan menggunakan uji F sebesar 0,000 < 0,05. Secara parsial menggunakan uji 

T untuk perceived enjoyment mutasi  0,032 < 0,05, perceived usefulness 0,036 < 

0,05 dan perceived ease of use 0,008 < 0,05. Hasil penelitian : perceived enjoyment, 

perceived usefulness dan perceived ease of use mempunyai pengaruh terhadap 

intention to reuse Livin’ by Mandiri terlihat dari perhitungan SPSS versi 25 R2 

0,626 (62,6%) dan sisanya 0,374 (37,4%) dipengaruhi variabel lain yang tidak 

diteliti. Disamping itu perceived enjoyment, perceived usefulness dan perceived 

ease of use memiliki pengaruh positif dan signifikan terhadap intention to reuse 

Livin’ by Mandiri di Jakarta. 

Kata Kunci : Perceived Enjoyment, Perceived Usefulness, Perceived Ease of Use, 

Intention to Reuse. 
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ABSTRACT 

       The purpose of this study was to analyze the effect of perceived enjoyment, 

perceived usefulness and perceived ease of use on intention to reuse. This research 

is a quantitative with a descriptive approach with a sample of 100 respondents 

through purposive sampling method. Testing data quality using validity and 

realibitity tests. The analytical tool used is multiple linear regression, the classic 

assumption test (normality test, multicollinearity test and heterokedasticity test) are 

performed as statistical requirements that must be met in conducting linear 

regression analysis (multiple). Simultaneous hypothesis testing using the F test of 

0.00 < 0.05. Partially using the T test for perceived enjoyment mutation 0,032 < 

0,05, perceived usefulness 0,036 > 0,05 and perceived ease of use 0,008 < 0,05. 

The result of the study : perceived enjoyment, perceived usefulness and perceived 

ease of use on intention to reuse as seen from the calculation of SPSS version 25 

R2 0,626 (62,6%) and the remaining 0.374 (37,4%) is influenced by other variables 

not examinated. Beside, perceived enjoyment, perceived usefulness and perceived 

ease of use on intention to reuse have a positive and significant influence  on 

intention to reuse Livin’ by Mandiri at Jakarta. 

Keywords : Perceived Enjoyment, Perceived Usefulness, Perceived Ease of Use, 

Intention to Reuse. 
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