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ABSTRACT

Name : Nella Rosyana

Program of the Study : English Language and Culture

Title : Peirce’s Sign, Object, and Interpretant In
The Advertisements Of “theBalm’s Voyage Volume I1”:
A Study Of Semiotic

This research is intended to knowing the semiosis process and the meaning
containing in four advertisements of theBalm Voyage Volume Il by using triangle
semiosis approach of Charles Sanders Peirce representamen, object, and
Interpretant. This research yields several finding: (1) Peirce’s theory give the
hidden meaning contained at every each advertisement of theBalm and the
advertisement related to the interpretation of the writer herself (2) Peirce’s theory
can describe how the semiosis process and process of meaning making specifically
representamen, object, and interpretant in every data advertisements.

Keywords: Semiotic, representamen, object, interpretant, theBalm, Advertisement
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ABSTRAK

Nama : Nella Rosyana

Program Studi : Bahasa dan Kebudayaan Inggris

Judul : Peirce’s Sign, Object, and Interpretant In
The Advertisements Of “theBalm’sVoyage Volume I1”:
A Study of Semiotic

Penelitian ini ditujukan untuk mengetahui semiosis process dan makna yang
terdapat dalam empat iklan theBalm Voyage Volume Il dengan menggunakan
pendekatan triangle semiosis process dari teori Charles Sanders Peirce yaitu
representamen, objek, dan interpretan. Penelitian ini menghasilkan: (1) Teori
Peirce menghasilkan makna tersembunyi disetiap iklan theBalm dan iklan tersebut
terkait dengan penafsiran penulis sendiri (2) Teori dari Peirce dapat
mendeskripsikan bagaimana - semiosis process dan proses makna antara
representamen, objek, dan interpretan pada setiap data iklan.

Kata kunci: Semiotik, representamen, objek,interpretan, theBalm, iklan
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