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ABSTRAK 
 
 

Penelitian ini bertujuan untuk mengetahui pengaruh service quality, location, dan 

facilities terhadap stay decision di Twonine29 Hotel Apartemen Centerpoint Bekasi 

(studi kasus pada konsumen Twonine29 Hotel Apartemen Centerpoint Bekasi). 

Penelitian ini menggunakan data berupa data primer yang diperoleh dari 

penyebaran kuisioner sebanyak 100 responden, yang merupakan orang-orang yang 

telah/pernah menginap serta membayar di Twonine29 Centerpoint, dan menginap 

dalam kurun waktu 3 bulan terakhir di Twonine29 Centerpoint, serta berusia diatas 

17 tahun. Teknik sampel yang digunakan adalah non probability sampling dan cara 

pengambilan sampelnya menggunakan purposive sampling. Kemudian dilakukan 

uji analisis menggunakan SPSS. Hasil penelitian menunjukkan bahwa service 

quality, location, dan facilities berpengaruh positif dan signifikan terhadap stay 

decision. Besarnya 0,740 (74%), variabel service quality, location, dan facilities 

dapat dijelaskan dipengaruhi oleh stay decision sedangkan sisanya 26% 

dipengaruhi oleh variabel lain diluar dari penelitian ini. Secara parsial service 

quality memiliki pengaruh sebesar 0,603 (60,3%), location memiliki pengaruh 

sebesar 0,673 (67,3%), dan facilities memiliki pengaruh sebesar 0,656 (65,6%). 

 

Kata Kunci : Service Quality, Location, Facilities, Stay Decision. 
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ABSTRACT 
 
 

This study aims to determine the effect of service quality, location, and facilities on 
stay decisions at Twonine29 Hotel Apartemen Centerpoint Bekasi (a case study of 
Twonine29 Hotel Apartemen Centerpoint Bekasi). This study uses data in the form 
of primary data obtained from distributing questionnaires to 100 respondents, who 
are people who have/have stayed and paid for at Twonine29 Centerpoint, and have 
stayed within the last 3 months at Twonine29 Centerpoint, and are over 17 years 
old. The sampling technique used is non-probability sampling and the sampling 
method is purposive sampling. Then do the analysis test using SPSS. The results of 
the study show that service quality, location, and facilities have a positive and 
significant effect on the stay decision. The magnitude is 0.740 (74%), the variable 
service quality, location, and facilities can be explained as being influenced by the 
stay decision while the remaining 26% is influenced by other variables outside of 
this study. Partially, service quality has an influence of 0.603 (60.3%), location has 
an influence of 0.673 (67.3%), and facilities has an influence of 0.656 (65.6%). 
 

Keywords : Service Quality, Location, Facilities, Stay Decision. 
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