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ABSTRAK 

 

Tujuani penelitiani inii adalahi untuki mengetahuii pengaruhi darii celebrityi 

endorsement, testimoni dani kualitasi produki terhadapi minati belii sepatu Vans di 

Kota Bekasi. Penelitiani inii dilakukani dengani metodei pengumpulani datai dengani 

carai menyebar kuesioneri kepada 96 pelanggan yang pernah membeli sepatu Vans 

di Bekasi. Sampel diambil menggunakan metode rao purba, pengujiani kualitasi idata 

dalami penelitiani inii menggunakani ujii validitasi dani ujii ireliabilitas. Datai idianalisisi 

idengani imenggunakani ianalisisi regresii linieri sederhanai idani ianalisisi iregresii ilinieri 

iberganda dilakukani sebagaii persyaratani statistiki yangi harusi dipenuhii dalami 

melakukani analisisi regresii linieri (sederhanai dani iberganda). Pengujiani ihipotesis 

secarai simultani menggunakani ujii iF, sedangkan isecara iparsial imenggunakan iuji it.  

Hasili penelitiani menunjukani terdapati pengaruhi celebrity endorsement, 

testimoni dani kualitasi produki terhadapi minati belii sepatui Vans dii Kotai Bekasii 

sebesar 70% sisanya i30% idipengaruhi ioleh ifaktor ilain idiluar ipenelitian iini. 

Celebrity endorsement, testimoni dani kualitais produki secarai parsiali memiliki 

pengaruh terhadapi minati belii sepatu Vans dii Kotai Bekasi. 

 

Katai iKunci: Celebrityi Endorsementi, Testimoni, Kualitasi Produki, Minati Belii
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ABSTRACT 

 

The purpose of ithis istudy was ito determine ithe ieffect iof icelebrity 

endorsements, testimonials and iproduct iquality ion the intention to buy Vans shoes 

in Bekasi City. Thisi researchi wasi conductedi using datai collectioni methodsi iby 

distributingi questionnairesi toi 96 customers who had bought Vans shoes in Bekasi. 

Samples were taken using the ancient rao method. Data quality testing iin thisi studyi 

usedi validityi andi reliabilityi itests. Datai werei analyzedi usingi simplei lineari 

regressioni analysisi andi multiplei lineari regressioni analysis was performedi ias 

statisticali requirementsi thati musti bei meti ini carrying out lineari regressioni analysisi 

(simplei andi multiplei). Simultaneously testing the ihypothesis iusing ithe iF itest, while 

partiallyi usingi thei ti testi. i 

The resultsi showedi thati therei wasi an influencei ofi celebrity endorsements, 

testimonials and product quality on the intention to buy Vans shoes in Bekasi City 

by 70%, the remaining 30% were influenced by other factors outside of this study. 

Celebrity endorsements, testimonials andi producti qualityi partially havei ani 

influencei oni thei intention to buy Vans shoes in Bekasi City. 

 

Keywords: Celebrity Endorsement, Testimonial, Product i iQuality, iPurchase 

Intention
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