CHAPTER 4
CONCLUSION

The research focuses on the myths of You C 1000 advertisement. You C 1000
have the massages that want to be conveyed to the spectators. Through the massages,
people will know the meaning of the advertisement. Those massages are delivered

through some ways. One of the ways is through the myths of this advertisement.

You C 1000 generates the myths of healthy and fresh. First, this advertisement
wants to convey the message that You C 1000 is healthy. The health is represented by
vilamin orange, vitamin lemon, and the pictures and thé texts representing the healthy
character. Second, this advertisement has the massages describing that You C 1000 is
fresh. The freshness of You C 1000 are represented by soda, taste, and the texts and
the pictur:s describing the freshness of nature. You C 1000 also create happiness
when people drink it. The happiness can be acquired by the health and freshness of
You C 1000.

The massages conveyed by You C 1000 advertisement is the way to attract
people to consume it. By drinking You C 1000, people will be healthy and fresh. The
myths of You C 1000 generate the image of the advertisement. Those images
generate healthy and fresh. All of You C 1000 advertisements describe the images of
health and fresh. Those images refer to slogan of ‘Healthy Inside Fresh Outside’. The
images of You C 1000 advertisement is the proper way to deliver the massages to the

spectator.
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