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ABSTRAK

Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh dari
Promosi penjualan dan Promosi penjualan terhadap Terhadap Minat Beli
ulang Produk Berrybenka di e-commece Shopee di wilayah jakarta timur.
Metode pengumpulan data yang digunakan dengan cara memberikan
kuesioner 100 responden yang mengethaui promosi yang dilakukan
Berrybenka dan telah melakukan minimal satu kali pembelian produk
Berrybenka dalam tiga bulan terakhir diwilayah Jakarta timur . Teknik sampel
menggunakan non-probability sampling dan alat analisis menggunakan
Regresi Linear Berganda. Penelitian ini dilakukan uji analisis yang diolah
menggunakan SPSS versi 26. Hasil penelitian ini menunjukkan bahwa
Promosi penjualan dan Brand Image berpengaruh positif dan signifikan
terhadap Minat Beli ulang. Besarnya 0,568 atau 56,8% dipengaruhi oleh
Minat Beli ulang dan sisanya sebesar 43,2% dipengaruhi oleh variabel lain
yang diteliti. Secara parsial Promosi penjualan pengaruh sebesar 0,519 atau
51,9% dan sisanya 49,1% dipengaruhi oleh variabel lain yang diteliti, dan
Brand Image memiliki pengaruh sebesar 0,560 atau 56% dan sisanya 40%
dipengaruhi oleh variabel lain yang diteliti.

Kata Kunci: Promosi Penjualan , Brand Image, Minat Beli Ulang



ABSTRACT

This research aims to find out how much influence sales promotions and
sales promotions have on interest in repurchasing Berrybenka products on Shopee
e-commerce in the East Jakarta region. The data collection method used was by
giving a questionnaire to 100 respondents who were aware of the promotions
carried out by Berrybenka and had made at least one purchase of Berrybenka
products in the last three months in the East Jakarta area. The sampling technique
uses non-probability sampling and the analysis tool uses Multiple Linear
Regression. This research carried out analysis tests which were processed using
SPSS version 26. The results of this research show that sales promotion and brand
image have a positive and significant effect on repurchase interest. The amount of
0.568 or 56.8% is influenced by repurchase interest and the remaining 43.2% is
influenced by other variables studied. Partially, the influence of promotional sales
is 0.519 or 51.9% and the remaining 49.1% is influenced by other variables
studied, and Brand Image has an influence of 0.560 or 56% and the remaining
40% is influenced by other variables studied.

Keywords: sales promotion, Brand Image, Repurchase Intention
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