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Abstrak 

v 

Penelitian ini bertujuan untuk mengetahui pengaruh secara parsial dan simultan 

perceived usefulness, perceived ease of use dan trust terhadap actual usage mobile 

wallet GoPay pada generasi X di Jakarta. Metode yang digunakan adalah metode 

penelitian kuantitatif dan asosiatif. Penelitian dikenakan pada 100 sampel pengguna 

GoPay yang lahir antara tahun 1965- 1980 yang bertransaksi minimal tiga kali 

dalam satu bulan terakhir di Jakarta. Adapun teknik analisis data yang dilakukan 

meliputi uji keabsahan data berupa uji validitas dan uji reliabilitas, uji regresi linear 

sederhana, uji regresi linear berganda, dan uji koefisien determinasi. Hasil 

penelitian menunjukkan adanya pengaruh positif dan signifikan perceived 

usefulness terhadap actual usage mobile wallet GoPay sebesar 23,6%, pengaruh 

positif dan signifikan perceived ease of use mobile wallet GoPay terhadap actual 

usage sebesar 31,9%, pengaruh positif dan signifikan trust terhadap actual usage 

mobile wallet GoPay sebesar 20,6%, serta perceived usefulness, perceived ease of 

use dan trust secara simultan berpengaruh positif dan signifikan terhadap actual 

usage mobile wallet GoPay sebesar 41,4%. 

Kata Kunci : Perceived Usefulness, perceived Ease of Use, Trust, Actual Usage 
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Abstract 

This research aims to determine the partial and simultaneous influence of perceived 

usefulness, perceived ease of use and trust on the actual use of the GoPay mobile 

wallet among generation X in Jakarta. The method used is quantitative and 

associative research methods. This research was applied to a sample of 100 GoPay 

users born between 1965-1980 who made transactions at least three times in the 

last month in Jakarta. Data analysis techniques carried out include data validity 

tests in the form of validity and reliability tests, simple linear regression tests, 

multiple linear regression tests, and coefficient of determination tests. The research 

results show that there is a positive and significant influence of perceived usefulness 

on actual use of the GoPay mobile wallet of 23.6%, a positive and significant 

influence of perceived ease of use of the GoPay mobile wallet on actual use of 

31.9%. , the positive and significant influence of trust on actual use of the GoPay 

mobile wallet is 20.6%, and perceived usefulness, perceived ease of use and trust 

simultaneously have a positive and significant influence on the actual use of the 

GoPay mobile wallet of 41,4%. 

Keywords : Perecived Usefulness, Perceived Ease of Use, Trust, Actual Usage 
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