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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh dari brand 

association dan perceived value terhadap customer loyalty pada pengguna produk 

simcard Telkomsel studi kasus pada konsumen di Jakarta Timur. Metode 

pengumpulan data yang digunakan dengan cara memberikan kuesioner kepada 100 

responden pengguna aktif produk simcard Telkomsel, minimal menggunakan 

produk Telkomsel selama 5 (lima) bulan terakhir dan bertempat tinggal di Wilayah 

Jakarta Timur. Teknik sampel menggunakan non-probability sampling dengan 

metode purposive sampling dan teknik alat analisis menggunakan Regresi Linear 

Berganda. Penelitian ini dilakukan uji analisis yang diolah menggunakan SPSS 

versi 26. Hasil penelitian ini menunjukkan bahwa brand association dan perceived 

value berpengaruh positif dan signifikan terhadap customer loyalty. Besarnya 0,509 

yang berarti bahwa sebesar 50,9% variabel brand association dan perceived value 

dapat dijelaskan, dipengaruhi oleh customer loyalty, sedangkan sisanya sebesar 

49,1% dipengaruhi oleh variabel lain di luar model. Secara parsial brand 

association memiliki pengaruh sebesar 0,311 yang berarti bahwa sebesar 31,1%, 

dan perceived value memiliki pengaruh sebesar 0,499 yang berarti bahwa sebesar 

499,9%. 

Kata Kunci : Brand Association, Perceived Value, Customer Loyalty. 
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ABSTRACT 

 

This study aims to determine how much influence brand association and perceived 

value have on customer loyalty in users of Telkomsel simcard products case studies 

on consumers in East Jakarta. The data collection method used is by providing 

questionnaires to 100 respondents who are active users of Telkomsel simcard 

products, at least using Telkomsel products for the last 5 (five) months and residing 

in the East Jakarta area. The sample technique uses non-probability sampling with 

purposive sampling method and the analysis tool technique uses Multiple Linear 

Regression. The results of this study indicate that brand association and perceived 

value have a positive and significant effect on customer loyalty. The amount is 0.509 

which means that 50.9% of the brand association and perceived value variables 

can be explained, influenced by customer loyalty, while the remaining 49.1% is 

influenced by other variables outside the model. Partially, brand association has 

an influence of 0.311 which means that it is 31.1%, and perceived value has an 

influence of 0.499 which means that it is 499.9%. 

 

Keywords : Brand Association, Perceived Value, Customer Loyalty.  
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