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ABSTRAK 

Pengaruh Green Accounting, Kepemilikan Manajerial dan Media Exposure 

Terhadap Pengungkapan Corporate Social Responsibility (CSR) 

(Studi pada Perusahaan Non Keuangan yang terdaftar di Bursa Efek Indonesia 

Periode 2020-2023) 

 

Oleh: 

Shaninda Rahmah Dini 

2020420041 

 

Penelitian ini mengkaji pengaruh green accounting, kepemilikan manajerial, dan 

media exposure terhadap pengungkapan CSR. Penelitian ini dilakukan pada perusahaan 

non-keuangan di BEI selama periode 2020-2023. Metode pemilihan sampel yang 

digunakan dalam penelitian ini adalah metode purpose sampling dengan sampel 

sebanyak 24 perusahaan dan 96 data observasi. Penelitian ini menggunakan data 

sekunder yaitu laporan keuangan perusahaan dan laporan keberlanjutan yang menjadi 

objek penelitian. Teknik Analisa data yang digunakan adalah analisis regresi linear 

berganda. Hasil dari penelitian menunjukkan bahwa green accounting, kepemilikan 

manajerial dan media exposure tidak berpengaruh terhadap pengungkapan CSR. 

 

Kata kunci: Pengungkapan Corporate Social Responsibility, Green Accounting, 

Kepemilikan Manajerial, Media Exposure, PROPER, GRI Standards 
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ABSTRACT 

 

The Influence of Green Accounting, Managerial Ownership and Media Exposure on 

Corporate Social Responsibility Disclosure (CSR) 

(Study on Non-Financial Companies listed on the Indonesia Stock Exchange for the 

Period 2020 - 2023) 

 

By: 

Shaninda Rahmah Dini 

2020420041 

 

This study examines the effect of green accounting, managerial ownership, and 

media exposure on CSR disclosure. This research was conducted on non-financial 

companies on the IDX during the 2020-2023 period. The sample selection method used 

in this study is the purpose sampling method with a sample of 24 companies and 96 

observation data. This study uses secondary data, namely the company's financial 

statements and sustainability reports which are the object of research. The data analysis 

technique used is multiple linear regression analysis. The results of the study indicate 

that green accounting, managerial ownership and media exposure have no effect on 

CSR disclosure. 

 

Keywords: Corporate Social Responsibility Disclosure, Green Accounting, Managerial 

Ownership,Media Exposure, PROPER, GRI Standards.   
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