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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui Pengaruh Digital Marketing (X) terhadap 

Minat Beli (Y) Konsumen Yang Berdampak Pada Customer Experience (Z) Tix Id. 

Penelitian ini menggunakan metode bersifat kuantitatif. Jumlah responden 

sebanyak 100 responden yang melakukan pemesanan e-tiket bioskop Tix Id yang 

berdomisili di Jakarta Timur, minimal dalam 2 bulan terakhir. alat analisis yang 

digunakan yaitu analasis jalur. Hasil penelitian ini menunjukan (1) Digital 

Marketing memiliki pengaruh signifikan terhadap Minat Beli dengan angka 

signifikan Digital Marketing sebesar 0,000 < 0,05.  

(2) Digital Marketing memiliki pengaruh signifikan terhadap Minat Beli dengan 

angka siginifkan Digital Marketing sebesar 0,000 < 0,05. (3) Customer Experience 

memiliki pengaruh signifikan terhadap Minat Beli dengan angka signifikan 

Customer Experience sebesar 0,000 < 0,05. (4) Digital Marketing terhadap Minat 

Beli berpengaruh signifikan melalui Customer Experience . bahwa nilai digital 

marketing terhadap customer experience melalui minat beli secara tidak langsung 

sebesar 0,598 dan 0,863 lebih besar dari pada pengaruh langsung sebesar 0,269 dan 

0,694 

Kata Kunci : Digital Marketing , Customer Experience, Minat Beli  
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ABSTRAK 

This research aims to determine the influence of digital marketing (X) on 

consumers' customer experience (Z), which has an impact on buying interest (Y) 

Tix Id. This research uses quantitative methods. The number of respondents was 

100 respondents who ordered Tix ID cinema e-tickets who live in East Jakarta, at 

least once in the last 2 months. The analytical tool used is path analysis. The results 

of this research show (1) Digital Marketing has a significant influence on Customer 

Experience with a Digital Marketing significance number of 0.000 < 0.05 

(2) Digital Marketing has a significant influence on Purchase Interest with a 

Digital Marketing significance figure of 0.000 < 0.05. (3) Customer Experience has 

a significant influence on Purchase Interest with a significant Customer Experience 

figure of 0.000 < 0.05. (4) Digital Marketing has a significant influence on 

Customer Experience through Purchase Interest. that the value of digital marketing 

on customer experience through indirect purchase interest is 0.803 and 0.863 

greater than the direct influence of 0.269 and 0.924 

Keywords: Digital Marketing, Customer Experience, Purchase Interest 
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