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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh e-commerce terhadap
performa UMKM serta mengeksplorasi dampak literasi keuangan dan pemasaran
digital terhadap performa UMKM. Data diperolen melalui survei dengan
mendistribusikan kuesioner kepada para pelaku Usaha Mikro, Kecil, dan Menengah
(UMKM) yang bergerak di sektor toko bahan bangunan di wilayah DKI Jakarta.
Proses pengumpulan data berlangsung dari Desember 2024 hingga Januari 2025,
sementara analisis data dilakukan menggunakan perangkat lunak SPSS versi 27.
Hasil penelitian menunjukkan bahwa e-commerce tidak memiliki pengaruh yang
signifikan terhadap performa UMKM. Namun, literasi keuangan terbukti
berkontribusi positif dalam meningkatkan performa UMKM. Selain itu, pemasaran
digital memberikan dampak yang signifikan terhadap peningkatan performa
UMKM.

Kata kunci: E-commerce, Literasi Keuangan, Pemasaran Digital, Performa
UMKM, Toko Bahan Bangunan.



ABSTRACT

This research explores the influence of e-commerce on MSME performance
while also assessing the effects of financial literacy and digital marketing on
business outcomes. Data were obtained through a survey by distributing
questionnaires to Micro, Small, and Medium Enterprises (MSMES) in the building
materials retail sector across DKI Jakarta. The data collection process was
conducted from December 2024 to January 2025, and the analysis was performed
using SPSS software version 27. The results reveal that e-commerce does not
significantly affect MSME performance. However, financial literacy plays a
positive role in enhancing business performance. Moreover, digital marketing has
been found to exert a significant impact on MSME performance.

Keywords: E-commerce, Financial Literacy, Digital Marketing, MSME
Performance, Building Materials Retalil.
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