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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh personalisasi, kemampuan 

akses, faktor sosial terhadap financial technology peer to peer lending dengan motivasi 

hedonis sebagai variabel moderasi. Penelitian ini dengan metode pengumpulan data 

dengan cara penyebaran kuesioner. Metode dalam pengambilan sampel menggunakan 

rumus slovin dengan jumlah sampel sebanyak 350 UMKM yang terdaftar di Kecamatan 

Duren Sawit, Jakarta Timur. Data kemudian dianaliasis dengan menggunakan software 

SmartPLS 4.0. Hasil penelitian ini menunjukkan bahwa personalisasi, berpengaruh 

positif dan signifikan terhadap financial technology peer to peer lending, kemampuan 

akses berpengaruh positif dan signifikan terhadap financial technology peer to peer 

lending, dan faktor sosial tidak berpengaruh terhadap financial technology peer to peer 

lending. Variabel motivasi hedonis tidak dapat memoderasi pengaruh personalisasi 

terhadap financial technology peer to peer lending dan motivasi hedonis dapat 

memoderasi pengaruh, kemampuan akses, dan faktor sosial terhadap financial 

technology peer to peer lending.  

Kata Kunci: Personalisasi, Kemampuan Akses, Faktor Sosial, financial technology 

peer to peer lending, Motivasi Hedonis.
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 ABSTRACT 

This study aims to examine the impact of personalization, access capability, and 

social factors on peer-to-peer lending financial technology with hedonic motivation as a 

moderating variable. The research uses a questionnaire distribution method for data 

collection. The sampling method applies the Slovin formula, with a sample size of 350 

MSMEs registered in Duren Sawit District, East Jakarta. The data is then analyzed using 

SmartPLS 4.0 software. The results show that personalization has a positive and significant 

effect on peer-to-peer lending financial technology, access capability has a positive and 

significant effect on peer-to-peer lending financial technology, and social factors do not 

have an impact on peer-to-peer lending financial technology. The hedonic motivation 

variable does not moderate the effect of personalization on peer-to-peer lending financial 

technology, but hedonic motivation can moderate the effect of access capability and social 

factors on financial technology  peer-to-peer lending. 

Keywords: Personalization, Access Capability, Social Factors, Peer-to-Peer Lending 

Financial Technology, Hedonic Motivation. 
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