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ABSTRAK

Tujuan penelitian ini adalah untuk menganalisis Pengaruh Public Relation
dan Kualitas Pelayanan Terhadap Keputusan Pembelian Pelanggan FamilyMart di
Jakarta Timur. Penelitian ini dilakukan dengan cara penyebaran kuisioner terhadap
100 pelanggan FamilyMart di wilayah Jakarta Timur. Pengambilan sampel
dilakukan dengan menggunakan purposive sample. Alat analisis yang digunkaan
adalah regresi linier berganda dan regresi linier sederhana. Pengujian hipotesis
secara simultan menggunakan uji F dan secara parsial menggunakan uji T.

Hasil penelitian menunjukkan terdapat pengaruh yang signifikansi antara
Public Relation dan kualitas pelayanan terhadap keputusan pembelian pelanggan
yang diperoleh Fhitung = 84,836 > Ftabel = 3,09 dengan probabilitas signifikasi
0,000 < 0,05 Hasil penelitian menunjukkan pengaruh positif antara Public Relation
dan kualitas pelayanan terhadap keputusan pembelian pelanggan yang ditunjukkan
oleh persamaan regresi berganda yaitu Y = 9,981+ 0,283 X1 + 0,495 X2 semakin
baik public relation X1, maka keputusan pembelian pelanggan meningkat, begitu
pula sebaliknya, semakin buruk public relation, maka semakin menurun keputusan
pembelian pelanggan. Sedangkan secara parsial terdapat pengaruh positif yang
signifikan pula antara public relation terhadap keputusan pembelian pelanggan
yang diperoleh Thitung = 10,789 > Ttabel = 1, 98472 dengan probabiltas
signifikansi 0,000 < 0,05 dan kualitas pelayanan terhadap keputusan pembelian
pelanggan yang diperoleh Thitung = 12,232 > Ttabel = 1, 98472 dengan probabilitas
signifikansi 0,000 < 0,05.

Kata kunci: Public Relation, Kualitas Pelayanan, Keputusan Pembelian



ABSTRACT

The purpose of this study was to analyse the effect of public relations and
service quality on purchasing decisions of FamilyMart customers in East Jakarta.
This research was conducted by distributing questionnaires to 100 FamilyMart
customers in the East Jakarta area. Sampling was done using a purposive sample.
The analytical tools used are multiple linear regression and simple linear
regression. Hypothesis testing simultaneously uses the F test and partially uses the
T test.

The results showed that there was a significant influence between public
relations and service quality on customer purchasing decisions obtained by Fhitung
= 84,836 > Ftabel = 3,09 with a probability of significance of 0.000 <0.05 The
results showed a positive influence between public relations and service quality on
customer purchasing decisions as indicated by the multiple regression equation,
namely Y = 9,981+ 0,283 X1 + 0,495 X2 the better the public relations X1, the
customer purchasing decisions increase, and vice versa, the worse the public
relations, the more customer purchasing decisions decrease. While partially there
is also a significant positive influence between public relations on customer
purchasing decisions obtained Thitung = 10,789 > Ttable = 1, 98472 with a
significance probability of 0.000 <0.05 and service quality on customer purchasing
decisions obtained Thitung = 12,232 > Ttable = 1, 98472 with a significance
probability of 0.000 <0.05.

Keywords: Public Relations, Service Quality, Purchasing Decisions
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