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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh inovasi digital terhadap nilai 

perusahaan yang diukur melalui empat indikator: Price to Book Value (PBV), Price 

Earnings Ratio (PER), Earnings Per Share (EPS), dan Tobin’s Q. Teori Resource-

Based View (RBV) digunakan sebagai landasan teoritis untuk memahami bagaimana 

distribusi channel seperti ATM, internet banking, dan layanan mobile banking 

berperan sebagai sumber daya strategis dalam meningkatkan nilai perusahaan. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode sensus, di mana 

seluruh populasi yang terdiri dari empat bank BUMN dijadikan sampel. Data 

sekunder diperoleh dari laporan tahunan bank selama periode 2019-2024. Teknik 

analisis yang digunakan adalah regresi linier sederhana dengan bantuan SPSS 26. 

Hasil penelitian menunjukkan bahwa inovasi digital berpengaruh terhadap PBV dan 

Tobin’s Q, namun tidak berpengaruh terhadap PER dan EPS. Temuan ini mendukung 

bahwa inovasi digital sebagai aset strategis dalam kerangka RBV memiliki potensi 

mendorong peningkatan nilai perusahaan, meskipun belum merata pada semua 

indikator keuangan. 

Kata Kunci: Inovasi Digital, Nilai Perusahaan, Price to book Value, Price 

Earnings Ratio, Earnings Per Share, Tobin’s 
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ABSTRACT 

 

This study aims to examine the effect of digital innovation on firm value as 

measured by four indicators: Price to Book Value (PBV), Price Earnings Ratio 

(PER), Earnings Per Share (EPS), and Tobin’s Q. The Resource-Based View (RBV) 

theory is used as the theoretical framework to understand how distribution channels 

such as ATMs, internet banking, and mobile banking services function as strategic 

resources in enhancing firm value. This study employs a quantitative approach using 

a census method, where the entire population consisting of four state-owned banks 

serves as the sample. Secondary data was obtained from the banks’ annual reports 

for the period 2019-2024. The analysis technique used is simple linear regression 

wuth the assistance of SPSS 26. The research results indicate that digital innovation 

influences PBV and Tobin’s Q but does not influence PER and EPS. These findings 

support the notion that digital innovation, as a strategic asset within the RBV 

framework, has the potential to drive an increase in firm value, although this effect is 

not yet uniform across all financial indicators. 

 

Keyword: Digital Innovation. Firm Value, Price to Book Value (PBV), Price 

Earnings Ratio (PER), Earnings Per Share (EPS), Tobin’s Q
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